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JODIE KELSO
@lInstagram - @ @LinkedIn - Welsite



https://www.instagram.com/jodiekelsostudio/
https://www.linkedin.com/in/jodie-kelso-33a26b1a3/
https://www.jodiekelsostudio.com

#SAVETOGETHER

As a personal project, | designed something for a social media
movement | am passionate about. National Geographic uses
“#savetogether” on social media to inspire people to help wildlife
prosper. This is not official work, just a challenge | gave myself to
create a series of illustration-focused designs in response to their
movement. | wanted to spread awareness in this campaign by using
bold typography and detailed illustrations. | saw this project from start
to finish, creating everything except the mockups. | am learning new
ways to combine traditional and digital in my projects and this is just
one example.
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KITCHEN ICON SET

This is a personal project to expand my digital illustrations into design
components. | wanted to create a series of illustrative icons with a
variety of uses. Manipulable vector images able to combine with other
elements to create new icons are the results shown. This was a solo
project for which | created the illustrations, app design, and all layouts
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Kitchen Icon Set

Keep them seperate, or combine them.

Includes the following:
* PNG files

e Adobe Illustrator files
* JPEG files

Here are some combination ideas:
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51.00 PER POUND

5..00 PER POUND

$2.00 PER POUND

51.00 PER DOZEN
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GIF SET

Wanting to take my digital illustrations and add movement, | created
a series of gifs. Exploring ways to make myself more well-rounded as a
designer, this project focused on expanding my skill set in animation.
Each gif highlights a part of human anatomy performing some action.
| created and animated this series of illustrations. They are drawn
frame-by-frame in Adobe lllustrator.

https://tinyurl.com/yaf4mpga



https://www.jodiekelsostudio.com/copy-of-metal-museum
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ARCHETYPE MAGAZINE

Inspired by a few great designers, this project resulted from a
university professor’s prompt to design a magazine featuring
Influential artists. There were minimum requirements (basic
components such as a table of contents and artists), but it was
ultimately a project to explore layouts while handling large bodies

of copy. This project developed my thinking in considering the

overall picture and minute details in how a book is to flow and tell a
story. The title, layouts, and typography were all designed by me.
None of the images belong to me, nor does the copy. The artwork is
the property of designers Jessica Walsh, Woodkid, and Jessica Hische.

https:/tinyurl.com/yak62a58



https://tinyurl.com/yak62a58
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Jonie KeLso

Perer o’ Dwyer
Henry LEUTWYLER
Mar10 DE ARMAS

JANE LERNER
Emicy J. Porrs

Cnhris CoLLINs

Jopie Ki1so

PrecHo

Taken By VurTures Demo
Boponi 72 OLpsTyLE
Boponi 72 SMaLLcAps

S femii o B o R R R

N = W O = = T e

have always been fond of puzzles. My
grandmorther was a connoisseur of soris
when it came 1o jigsaw puzzles, snd |
would help her put them together on
iy visits as a child. There was always an
instant gratification when a part would
meld with the whole, giving me a surall
peck ata complere story.

As 1 grew, books became my healthy obsession. |
devoured the words which in of themselves are a
puzele of letters thar we learn ro decode withour
conscious thought, Every good story has some form
of mystery for the reader to think about and, when
given the Facts, can then be understood in the final
pages, It was often that [ would find myself locked
awiy in my head either discovering a world made

of ink and paper or wondering abour some

obscure observation.

I discovered the artist in me in elementary school,
That is not 1o say Lhad not drawn or finger-painted
before then, but it was during this particular rime
that I became aware of my wlent. knew [Hiked o
draw. but I felr that | was one of a multimde who did.
In fourth grade, Twon my first art show and thought
fior the first time tha this was my talent. | continued
to develop my skills through the years, but drawing
never ook away from my curious narre, if anything
itmade it far more prominent in my life,

When it came time to choose a college major, [
decided rotry graphic design. [ had no eanthly idea
who [ wanted 1o be vetar 17, so [ iried to choose
based on my God-given ralents. | had an artist’s
hand and a philosopher’s curiosity, rwo traits ta [
have come to learn make a fantastic designer. [ am
not saying that [ am blessed with some mborm abiliry
1o whip out genius designs. Whar | am saving is that
| have traits that give me the potential to become a

great graphic designer.

This magazine is designed to inspire the curious and
dare the artist 1o not just make but provide, Provide
a new way of thinking, a new perspective, or even an
old one. The ‘new” ages with every passing second,
leaving a place for the next-big-thing 1o ke over.

It does not marter who you are or what you become,
just use what you were given o direct your path.

Sincerly yours,

FR
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ARTICLE BY JANE LERNER. PRINT MAGAZINE

any ayoung designer’s self-promotional holiday card

has gone ignored by its recipients. But when Jessica

Hische sent her hand-lettered “12 Days of Christmas™

card to designer Louise Fili in December 2006, she

gotherselfa job. Hische describes her playful, lively
drawings and letterforms as “whimsical but sophisticated.” Fili recalls thar
when Hische’s holiday mailer arrived, “I thouglt, “Wow." Then I looked at
her website and really thought, "Wow! And she can draw type, too?!™

Hische’s particular wit, with its plucky combinations of quirky jokes and
kooky creatures with sly smiles, keeps her sugar-sweet style on the safe side
of saccharine, Brian Rea, the former New York Times Op-Ed art director,
says of Hische's work, “IF illustration was salowater affy, it would taste

just like this.”

Originally from northeastern Pennsylvania, Hische had a childhood pen-
chant for drawing architectural blueprints of her house and crafiing cartog-
raphies of the family dog’s mavels throughour the day. She switched high
schools in her junior year 1o anend a school that offered art classes, and
went on to major m design at Tyler School of Art in Philadelphia. Hische
says she calls herself'a designer-slash-illustraror™ because “if' you have a
really strong graphic design background, you have so much more freedom
as an illustrator.”

And though she might bemoan her insane hours {full-time days ar

Louise Fili Ltd. and late nights freelancing in her new Brooklyn home
studio), she remains the consummate overachiever. “Jessica’s energetic
approach 1o type, lemering, and illustration is boundless,” says Fili. “Can
you make this type look like ribbon? Sure! Like embroidered Morocean
lettering? Of course! Like a shiny wax seal? Love 10! Like an old oanmeal
box? She never misses.”

Arecent book-cover project for Fili required Hische to create an Ara-
bic-inspired alphabet and embroider the resulting lerterforms on a piece of
material. “Ilove crafty things,” Hische says. “IF ] had any

free time, | would be making huge samplers of the tvpefaces

I've made. There is no greater pleasure than watching bad

movies and embroidering things.™
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A Woodkid, Run Boy Rure title design F
B Sagmeister & Walsh, Play Hard design G
C Jessica Hische, Dvawn Together poster for ICON H

Sagmeister & Walsh. Feeriasr design

E Woodkid, from video photo

Jessica Hische, Barses & Nobde Cleessics designs

Jessica Hische, alphaber desym

Sagrmeister & Walsh, Make Vour Chen Ruler

Woodkid, Run Boy K video phoro

Sagmeister & Walsh, Wede Your Louck design
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LIFT

| based this work on a daily exercise | did in a university class. Every
day, they prompted me with a fictional business to explore logo
designs and Lift Hot-Air Balloon Rides was one of those businesses.

| saw this logo design as an opportunity to explore how visual
guidelines work together with a brand. Fully realized by me with only
the name of the company provided, the resulting guidelines helped
build my understanding of how a logo can inform branding strategy.

https://tinyurl.com/ybtdlout
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contents

typography

style guide
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Lift's logo can be broken

down Into its logotype and
icon as shown. (The tittle of
the "i" is often referred to as

ot S
the "basket.")

icon

)

logotype

When using only the
legotype, change the color
of the basket to reflect the
rest of the type
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W,

Correct Usage

Try to use white or
neutral backgrounds.

If forced to use a busy
pattern or color similar to
the logeo’s official colors for
a background, use negative
versions appropriately.

Incorrect Usage

Do not tilt, stretch, or in any
way transform the logo.

The icon and logotype
should never be rearranged

Never place the colored
version of the logo on
bright backgrounds or on
backgrounds similar in
color to the official logo.

W)

o

\J

lift

lift
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Colors and Type

H#eac49

C76 M5 Y100 KO
R60 G172 B73
PANTONE P 142-7 C

#29a8e0

C70 M16 YO KO
R42 G169 B224
PANTONE P 115-6

MONTSERRAT

Thin

i talic
Extralight
Extralight Italic
Light

Light Italic
Regular

Italic

Medium
Medium Italic
SemiBold
SemiBold Italic
Bold

Bold Italic
ExtraBold
ExtraBold Italic
Black
Black Italic

GEORGIA

Regular
Italic

Bold

Bold Italic

CENTURY GOTHIC

Regular
[talic

Bold

Bold Italic




29

SILVER STICKS SUSHI

With an emphasis on photography, this project was created for

a university class. The only parameters for this project were to
create social media posts for a fictional restaurant. A self-designed
logo, professional photography, and social media posts were to
complement each other. Photography included food arrangement,
scheduling, lighting, and post-editing in Adobe Photoshop.

The menu was not required, but | took the project a step further to
bring it out of just the digital world. This project equipped me with
a skill that allows me to avoid having to pay for stock photos in my
design work. | am responsible for all aspects of this project.




30

i I] r |

Pt

44 e :

o | .:1 _ ".i-c ]g‘ k
b Y i B

A 1 i 1%

e | Y

v ! AR

< g l;

ssese Company = 19:33

=
silversticks 'C}

esees Company =

19:33 L]
Jnstagram (W

3431 6530 217 .. silverstickssushi
L‘Z : Bosts foRowers follawiriga Your place 5
‘/:/é" Edit Profile

Silver Sticks Sushi

Cleanse your palate with our refined menu,
Open Monday-Saturday 11AM-5PM

silversticks.com

by N o
\l\_f] --9/' .\._Ed|l prof:le_.l_

Silver Sticks

@SilverSticks Follows you

Sushi that tastes even better than it looks.
Open Monday-Saturday 11AM-5PM

@ London, UK (& silversticks.com
758 Following 1,968 Followers
Tweets Tweets & replies Media Likes
4 Pinned Tweet
¢+ Silver Sticks @sil... -26/06/2017

Stick around Saturday afternoon for

#SilverSticksSaturday.

You will recieve #SilverSticks when you

Q? Q rl) order a special roll.
¥ : g :
==

¥ 394 likes
silverstickssushi “Making sushi is an art, and -

experience is everything.” - Nobu Matsuhisa

A Q © Q & 5 4

seess Company =

Direct Your story Friend Friend Frignd

Silver Sticks

&

Two is better than one. Buy one special roll and get
annther half price this week only!

Send Message

i N - 2]

Like Follow Share Save
ocal Busir .
Home Posts FPhotos Videos Info
Photos
—pe— —— N - s =

2 e 2] it




31

tuna tower
sushi rice, crab m

o | W =, Ll

tuna, spicy

i i ~ |
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tunNa, AQIKon sprouls,

sushi & sashimi combo
tuna roll, miso soup, one piece of
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Firecracker sashimi

salmon sashimi. frest
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on, spring

X, AvOCAao, CUC
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ROCK, PAPER, SCISSORS APP

For a university class, | designed a functioning rock, paper, scissors
game that allows the user to play against a computer. It was built
using Swift 5 language in Xcode. The purpose of the project was to
familiarize myself with the coding language. Function was more
Important than form for this work as | was learning how SwiftUI
related to HTML language and the IOS interface. | am

solely responsible for all coding and layouts.

https://tinyurl.com/y7eov2ku



https://tinyurl.com/y7eov2ku

myCholice.text = "SCISSORS"
you = 3
opponent = Int.random(in: 1...3)
1f opponent = 0 {
switch opponent {
case 1:

opponentCholce
text = "ROCK"
case 2:

opponentChoice
.text = "PAPER"
case 3:

opponentChoice
IexXt =
"SCISSORS"
default:
break
'

}
winCheck()

func winCheck(){
if you == opponent{
resultlLabel.text = "DRAW"
resultLabel.textColor =
UIColor.orange

¥
1f you == 1 && opponent == 2 {
resultlLabel.text = "THEY WON"
resultlLabel.textColor =
UIColor.red
}

opponent;

your wins: 0
opponent wins: 0

VS

SCISSORS

opponent:

your wins: O

opponent wins: 0

34
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opponent:

SCISSORS VS

YOU WON

your wins: 1

opponent wins: 0

SCISSORS
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IOU APP

On a prettier note, this front-end design for a university web-design
class considers form and function. Prototyped in Sketch, | designed
this app to help roommates, families, and any other groups living
together keep up with payments in general and to each other.
Everyone shares a list that can be added to for the group to reference
IN their day-to-day routine. Sketch's preview function allows a look
INto how it works. | am responsible for all elements of this project,
Including the storyboarding in Sketch.

https://tinyurl.com/y79ycrhn



https://tinyurl.com/y79ycrhn
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iap when you
COmpete o sk,

out of milk

take out trash

pick up mail

light bill due

get lunch




40

Tip Money
N Finrer T adean Max Baker
D=y J|'1|'L|._|- ! J.'r' ].I'_.-I.l 1_':." J__ l:__-t-._.-l L}

Cotober 15, &0I8

1% wed o !
= | I
|

@ Jane Miller - $5.00
Max Baker - $5.00
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October
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16
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23

24
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31

light bill due

Checago French Marioet -
e n !
~—___ Chicago

2 Grant Pak
Shedd Aguarum @ Ager Planetanum
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METAL MUSEUM AD CAMPAIGN

This ad campaign was designed for the Metal Museum in Memphis,
Tennessee. The client agreed to work with my university class to
compete for their choice in ads to use. Each group was given a
separate aspect of the Metal Museum to promote in their designs.
My group of student designers created ads and collateral to promote
the museum’s services in repairing metalworks. | was the group’s
director and designed the ads with Cody Crittenden. He focused on
iImagery while | focused on the information provided on the banners.
| organized the group, compiled all the work for final presentation to
the client, and designed a landing page for the museum’s website.
All collateral was developed by Calley Dunnihoo, Joshua Kruse,

and Makayla Cline. They worked together with Cody and | to refine
the ads, but were mainly responsible for creating collateral that
complemented the ad campaign. Calley created the postcards,

Josh designed the app, and Makayla focused on social media and
flags. All aspects of the campaign were through a collaboration of
efforts that resulted in our group being one of two chosen by the
Metal Museum.
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@ @metalmuseum
@metalmuseum
@ @memphismetalmuseum

Get family memories back at the Metal Museum.
Meet with our experts in-person or visit our
website for more details.

www.metalmuseum.org/repairs




@ @metalmuseum Come see us at the Metal Museum for repairs @ @metalmuseum Recast your memories at the Metal Museum.

@metalmuseum or go online to set up an appointment with our @metalmuseum Meet with our experts in-person or visit our
experts. We look forward to working with you! website for more details.

TA
E U

L
USEUM

@ @memphismetalmuseum

@ @memphismetalmuseum
www.metalmuseum.org/repairs www.metalmuseum.org/repairs
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Metal Museum

Home
Photos
Likas
About
Videos
j

I'-'-l'|:..'.'l"li"_'
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PSDFreebies.com

e Liked v 3\ Following~ 4 Share

. Metal Museum e
]

If you're in need of repairs, visit our website to set up an appointment with
our experts!

ﬂ‘_r:! Like D Comment £ Share

OO;'; 1.6M Top Comments -

View all 8 950 comments

Contact Us ® Send Message

Website www.Malmocupcakes.com

Community

iL Invite your frienda to like this Page
e 109,899 people like this
v 110,800 people follow this

1L sheheen and 28 other friends like this

About Sell All

t. 0123 4567 8900
& Send Message
H www.psdfreabies.com

e | Website

ra Suggest Edits
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Metal Museuma
@JonesboroFOA

Take time to #reflect on the past.

mv

For more information on casting repairs, click
https://www.metalmuseum.org/repairs
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commission »

our artists «

Kevin Burge

t Originolly from Springfield, Missouri, Kevin

| = F-it Burge groduated from Missouri Stote
g University in 2006. In oddilion 1o moking

i \@ jewelry, sibverware, ond other fine
y [ ‘ ) and Restoration Lab.
JEANNIE SALTMARSH

3 q
| \ A University of Memphis groduate, she also
N = uttended the Penland School of Crafts in
- ﬁ “l Morth Caraling, os well os courses in

melahwork, he currently heods our Repairs

y % blatksmithing, welding ond metal casting.
i 0 ] B
R § Jeannie is the Metols Shop Ceordinater &

o .“ Foundry Technician.
= : o

JAMES VANDERPOOL

James Vanderpool joined the Metal Museum
in 2014 os the Foundry Operations

i — e
1 [Eas 1 NS

repair »

commission »
our artists »

reflect «

The tray was folded in half and in terrible shape.

“The story of how it came to be in that condition was
that it was the only item they were able to salvage from
the wreckage of a tornado,” he said. “The woman who
brought it in had lost her brother in the fornado and
wanted us to do whotever we could to fix it. Bill Price
and several of his (Memphis College of Art) students
worked on it for a couple days. In the end it was
miraculous how well they were able to fix something in
such bad condition.”

The tray was folded in half and in terrible shape.

“The story of how it came 1o be in that condition was

® soldering

@ casting
@ pifch work
@ polishing
@ voxing
@ velding

commission »
our artists »

reflect »

repair »

commission v

our artists »
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Get family memgri
¥yo

k at the Metal Museum.

our metalworks to their fc

no liquid

with hot liquid




