
CITY:

COMPANY:

1



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

2



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

3



CITY:

COMPANY:

4



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

5



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

6



CITY:

COMPANY:

7



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

8



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

9



CITY:

COMPANY:

10



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

11



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

12



CITY:

COMPANY:

13



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

14



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

15



CITY:

COMMUNICATION
JOURNAL

16



Communication JournalSocial Media
Each Contact:

To Whom: Platform: When Sent: Further Action:

Date to Contact:

Reply:

17



Page 2Social Media

18



Communication JournalEmail
Each Contact:

To Whom: Platform: When Sent: Further Action:

Date to Contact:

19



20

Page 2Email



Communication JournalPhone
Each Contact:

To Whom: Number:
Voice Mail or
Conversation: Further Action:

Date to Contact:

When Called:

• Be in a quiet area with no distractions.

• If (when) you are transferred to voice mail, 

know what you are going to say. 

• If you are caught off guard and don’t know 

what to say (shame on you!!), then hang 

up and don’t leave a message. 

•  SMILE when you talk.  

•  Begin with your name and that they 

should have received your package. 

• Don’t say too much. People are too busy 

and they won’t listen. 

• Say when you will call back and invite them 

to call you at your phone number. 

• Say your number again. 

• Wish them a great day. 

• SMILE. CALL BACK AT THE TIME YOU TOLD 

THEM.
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Communication JournalFollow Up

With Whom: Date: Follow  Up to What?

Explain:

Medium/Format:

Under each of these shops that you may land an interview, list information about thank-you notes you 

send on branded media. Note that research has proven an email sent within a day of the interview is 

always a good idea, but sending a tangible thank you card that is hand-written is extremely valuable.

29



30

Page 2Follow Up



31

Page 2Follow Up



CITY:

COMPANY:

32



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

33



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

34



CITY:

COMPANY:

35



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

36



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

37



CITY:

COMPANY:

38



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

39



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

40



CITY:

COMPANY:

41



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

42



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

43



CITY:

COMPANY:

44



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

45



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

46



CITY:

COMMUNICATION
JOURNAL

47



Communication JournalSocial Media
Each Contact:

To Whom: Platform: When Sent: Further Action:

Date to Contact:

Reply:

48



Page 2Social Media

49



Communication JournalEmail
Each Contact:

To Whom: Platform: When Sent: Further Action:

Date to Contact:

50



51

Page 2Email



Communication JournalPhone
Each Contact:

To Whom: Number:
Voice Mail or
Conversation: Further Action:

Date to Contact:

When Called:

• Be in a quiet area with no distractions.

• If (when) you are transferred to voice mail, 

know what you are going to say. 

• If you are caught off guard and don’t know 

what to say (shame on you!!), then hang 

up and don’t leave a message. 

•  SMILE when you talk.  

•  Begin with your name and that they 

should have received your package. 

• Don’t say too much. People are too busy 

and they won’t listen. 

• Say when you will call back and invite them 

to call you at your phone number. 

• Say your number again. 

• Wish them a great day. 

• SMILE. CALL BACK AT THE TIME YOU TOLD 

THEM.

52



53

Page 2Phone



54

Page 3Phone



Communication JournalTangible Letters/Notes
Each Contact:

To Whom: Address: When Sent: Further Action:

Date to Contact:

Reply:

55



56

Page 2Tangible Letters/Notes



Communication JournalInterviews
Each Contact:

With Whom: Date: F2F/Zoom Phone/Other:

Summarize:

57



58

Page 2Interviews



59

Page 3Interviews



Communication JournalFollow Up

With Whom: Date: Follow  Up to What?

Explain:

Medium/Format:

Under each of these shops that you may land an interview, list information about thank-you notes you 

send on branded media. Note that research has proven an email sent within a day of the interview is 

always a good idea, but sending a tangible thank you card that is hand-written is extremely valuable.

60



61

Page 2Follow Up



62

Page 2Follow Up



CITY:

COMPANY:

63



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

64



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

65



CITY:

COMPANY:

66



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

67



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

68



CITY:

COMPANY:

69



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

70



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

71



CITY:

COMPANY:

72



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

73



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

74



CITY:

COMPANY:

75



Company:

Address:

Phone Number

Website:

Social Media Handles:

Awards: Clients:

Specialties:

Tier: 1 Tier: 2 Tier: 3

76



Owners/Directors:

Creative Director or CEO Title (if not C.D):

C.D. Phone Number: C.D. Email:

C.D. Social Media Handles (LinkedIn also):

Art Director or Other Title (if not A.D):

A.D. Phone Number: A.D. Email:

A.D. Social Media Handles (LinkedIn also):

77



CITY:

COMMUNICATION
JOURNAL

78



Communication JournalSocial Media
Each Contact:

To Whom: Platform: When Sent: Further Action:

Date to Contact:

Reply:

79



Page 2Social Media

80



Communication JournalEmail
Each Contact:

To Whom: Platform: When Sent: Further Action:

Date to Contact:

81



82

Page 2Email



Communication JournalPhone
Each Contact:

To Whom: Number:
Voice Mail or
Conversation: Further Action:

Date to Contact:

When Called:

• Be in a quiet area with no distractions.

• If (when) you are transferred to voice mail, 

know what you are going to say. 

• If you are caught off guard and don’t know 

what to say (shame on you!!), then hang 

up and don’t leave a message. 

•  SMILE when you talk.  

•  Begin with your name and that they 

should have received your package. 

• Don’t say too much. People are too busy 

and they won’t listen. 

• Say when you will call back and invite them 

to call you at your phone number. 

• Say your number again. 

• Wish them a great day. 

• SMILE. CALL BACK AT THE TIME YOU TOLD 

THEM.

83



84

Page 2Phone



85

Page 3Phone



Communication JournalTangible Letters/Notes
Each Contact:

To Whom: Address: When Sent: Further Action:

Date to Contact:

Reply:

86



87

Page 2Tangible Letters/Notes



Communication JournalInterviews
Each Contact:

With Whom: Date: F2F/Zoom Phone/Other:

Summarize:

88



89

Page 2Interviews



90

Page 3Interviews



Communication JournalFollow Up

With Whom: Date: Follow  Up to What?

Explain:

Medium/Format:

Under each of these shops that you may land an interview, list information about thank-you notes you 

send on branded media. Note that research has proven an email sent within a day of the interview is 

always a good idea, but sending a tangible thank you card that is hand-written is extremely valuable.

91



92

Page 2Follow Up



93

Page 2Follow Up


	Text Field 2: 
	Page 1: Austin,Tx
	Page 4: Austin,Tx
	Page 7: Austin,Tx
	Page 10: Austin,Tx
	Page 13: Austin,Tx
	Page 32: Dallas,Tx
	Page 35: Dallas,Tx
	Page 38: Dallas,Tx
	Page 41: Dallas,Tx
	Page 44: Dallas, Tx
	Page 63: St. Louis,MO
	Page 66: St. Louis,MO
	Page 69: St. Louis,MO
	Page 72: St. Louis,MO
	Page 75: St. Louis,MO

	Text Field 3: 
	Page 1: 3Q Digital Marketing
	Page 4: Gensler
	Page 7: Justuno
	Page 10: Aceable
	Page 13: Everi Holdings Inc.
	Page 32: Brazen Animation
	Page 35: Dallas Basketball
	Page 38: Boss Fight Entertainment
	Page 41: Groove Jones
	Page 44: 1820 Production
	Page 63: Captiva Marketing
	Page 66: Experis
	Page 69: TechnoSmarts
	Page 72: Technology Partners
	Page 75: Collabera

	Text Field 4: 
	Page 2: 3Q Digital Marketing
	Page 5: Gensler
	Page 8: Justuno
	Page 11: Aceable
	Page 14: Everi Holdings Inc.
	Page 33: Brazen Animation
	Page 36: Dallas Basketball
	Page 39: Boss Fight Entertainment
	Page 42: Groove Jones
	Page 45: 1820 Production
	Page 64: Captiva Marketing
	Page 67: Experis
	Page 70: TechnoSmarts
	Page 73: Technology Partners
	Page 76: Collabera

	Text Field 5: 
	Page 2: 623 W. 38th Street Suite 340
	Page 5: 1011 South Congress Ave Building I, Suite 200
	Page 8: 11211 Taylor Draper Ln Suite 305, Austin, TX 78759
	Page 11: 610 W 5th St #603, Austin, TX 78701
	Page 14: 206 Wild Basin Rd S, West Lake Hills, TX 78746
	Page 33: 1210 E Campbell Rd #110, Richardson, TX 75081
	Page 36: 1333 N Stemmons Fwy #105, Dallas, TX 75207
	Page 39: 900 West Bethany Dr Allen, TX 75013
	Page 42: 3900 Willow St, Dallas, TX 75226
	Page 45: 400 East Royal Ln. Building Three Ste. #200, Irving, TX 75039
	Page 64: 10805 Sunset Office Dr #207, St. Louis, MO 63127
	Page 67: Cityplace Dr Suite 170, Creve Coeur, MO 63141
	Page 70: 16090 Swingley Ridge Rd Suite 330, Chesterfield, 
MO 63017
	Page 73: 707 Spirit 40 Park Dr STE 120, Chesterfield, MO 63005
	Page 76: 7777 Bonhomme Avenue Suite 1202 Clayton, MO 63105 United States

	Text Field 6: 
	Page 2: Google Premier Partner    
"Video Innovation" 
award 2018
	Page 5: #1  2021 Interior Design Magazine, 2020 Giants 300: #1 Architecture Building Design + Construction
	Page 8: Unknown
	Page 11: Top Places to Work 2019
	Page 14: Best Consumer Service Technology 2019
	Page 33: Unknown, nominated for animation in Academy Awards 2019

	Page 36: Unknown
	Page 39: Dallas Business Journal’s Best Real Estate: Mixed-Use Development

	Page 42: the two most recent are 2020 Marketing Effectiveness Award and 2021 Mobile App Daily Top 10.

	Page 45: Unknown
	Page 64: Expertise Best Digital Marketing in St. Louis, Upcity Top Digital Marketing Agencies 2019
	Page 67: Most ethical Company in 2014, Most Admired Company 2014
	Page 70: 2019 Best of Chesterfield in Computer Software 
Consultants (6th year)
	Page 73: Top 5 Places to Work 2018, 2021 Best of Staffing Client
	Page 76: Best Places to Work for 2020, One of the largest IT Staffing Firms, Best Staffing Firm


	Text Field 7: 
	Page 2: Google, Facebook, Instagram, Pinterest, AppsFlyer, Lotame, reddit, Linkedin, Bing, searchmetrics, adjust, Outbrain, Tune
	Page 5: Cadillac House, Delos, Version, Allergen
	Page 8: Trek, Rothy's, puravida, Untuckit, Jelly Belly
	Page 11: They partner with schools, non-profits, businesses, and publishers
	Page 14: Casinos
	Page 33: Epic Games, Crash Bandicoot, Dallas Mavericks, Ford
	Page 36: They work is for themselves. 
	Page 39: Own Client
	Page 42: 
	Page 45: Adobe, At&T, Fedex, Discovery Channel, HGTV, Pizza Hut
	Page 64: Nestle Purina, MMCI Automation, Biomerieux
	Page 67: (Couldn't find)Works in Energy, Financial Services, Manufacturing, Automotive, ect. 
	Page 70: Fortune 500 clients with solutions
	Page 73: Blueprint4SummerSTL, Esse Health, Guideright
	Page 76: Can’t Find( Case Studies state what they did but not who it was for)


	Text Field 8: 
	Page 2: Marketing
	Page 5: Interior Design, Architecture, Urban Design
	Page 8:  Marketing, Animation
	Page 11: Course Platform
	Page 14: Casino Company
	Page 33: Animation
	Page 36: Basketball (technically), Animation 
	Page 39: Game Design Animation
	Page 42: VR
	Page 45: Video production, animation, commercials 
	Page 64: Web Design, Video Animation, ect.
	Page 67:  IT, Finance, Engineering
	Page 70: Computer Software, IT Firm
	Page 73: Software
	Page 76:  IT(Technology Consulting, Data Management, Application Services)

	Text Field 9: 
	Page 2: Twitter @3QDigital, LinkedIn @3Q Digital, Instagram 3qdigital

	Page 5: Instagram @gensler_design, Twitter @gensler_design 
Linkedin @gensler 
	Page 8: Instagram @justunosocial, Twitter @justunosocial, linkedin 
@justuno
	Page 11: Linkedin @aceable,  Twitter @ aceable ,Instagram @aceable
	Page 14: Instagram @everi_inc, Twitter @everi_inc

	Page 33: Instagram @brazenanimation, Twitter @BrazenAnimation

	Page 36: Insta @dallasmavs, Twitter @dallasmavs
	Page 39: Insta @bossfightentertainment, Twitter @BossFightEnt
	Page 42: Instagram @groovejones, twitter @GrooveJonesVR, Linkedin Groove Jones

	Page 45: Insta @1820productions, Twitter @1820Productions
	Page 64: Instagram captivastl, Twitter @CaptivaMarkting,Llinkdin 
@Captiva Marketing 

	Page 67: Twitter @Experis_US, 
LinkedIn @Experis
	Page 70:  LinkedIn Technosmarts, 
Twitter @TechnoSmarts
	Page 73: Instagram @technologypartners, Twitter @tpi_co ,LinkedIn Technology Partners
	Page 76: Instagram collabera_inc, Twitter @Collabera  ,Linkedin 
@Collabera Inc.

	Text Field 10: 
	Page 2: 650-539-4124
	Page 5: (512) 867-8100
	Page 8: (415) 878-6070
	Page 11: (512) 522-4174
	Page 14: (512) 334-7500
	Page 33: 214-880-0101
	Page 36: +12147476287
	Page 39: +18175711229
	Page 42: (214) 749-0094
	Page 45: (972) 869-7777
	Page 64: (314) 822-3656
	Page 67: (314) 692-4700
	Page 70: (636) 519-0814
	Page 73: 877) 636-1331
	Page 76: +1 877.264.6424

	Text Field 119: 
	Page 2: https://3qdigital.com/about/Austin/
	Page 5: https://www.gensler.com/
	Page 8: https://www.justuno.com/
	Page 11: https://www.aceable.com/
	Page 14: https://www.everi.com/
	Page 33: https://www.brazenanimation.com/
	Page 36: https://www.mavs.com/
	Page 39: https://bossfightentertainment.com/
	Page 42: https://www.groovejones.com/
	Page 45: http://1820productions.com/#homepage
	Page 64: https://www.captiva-marketing.com/
	Page 67:  https://experis.com/
	Page 70: http://www.technosmarts.com/
	Page 73: https://technologypartners.net/
	Page 76: https://www.collabera.com/

	Text Field 120: 
	Page 2: 
	Page 5: 
	Page 8: 
	Page 11: 
	Page 14: X
	Page 33: 
	Page 36: 
	Page 39: 
	Page 42: 
	Page 45: 
	Page 64: 
	Page 67: X
	Page 70: X
	Page 73: X
	Page 76: 

	Text Field 121: 
	Page 2: X
	Page 5: 
	Page 8: X
	Page 11: X
	Page 14: 
	Page 33: 
	Page 36: X
	Page 39: 
	Page 42: 
	Page 45: X
	Page 64: X
	Page 67: 
	Page 70: 
	Page 73: 
	Page 76: X

	Text Field 122: 
	Page 2: 
	Page 5: X
	Page 8: 
	Page 11: 
	Page 14: 
	Page 33: X
	Page 36: 
	Page 39: X
	Page 42: X
	Page 45: 
	Page 64: 
	Page 67: 
	Page 70: 
	Page 73: 
	Page 76: 

	Text Field 11: 
	Page 3: Rob Murray (C.D.)
	Page 6: Cindy Simpson (Regional Managing Principal)
	Page 9: 
	Page 12: Blake Garrett Founder (CEO) 
	Page 15: Michelle Foot (C.D.)
	Page 34: Bryan Engram (C.D and overall)
Bryan Engram, C.D and overall

	Page 37: Matt Hoffer (Creative Director)
	Page 40: Dave Luehmann (President of Games)
	Page 43: Dale Carman (Creative Director)
	Page 46: Korey Miller (Principal/Director)
	Page 65: Shawn Meers (C.D)
	Page 68:  Perry Wedum (Senior Vice President)
	Page 71: Rao Vallabhaneni (President)
	Page 74: Omar Barzanji (Founder & Chief Executive Officer)
	Page 77: Karthik Krishnamurthy (C.E.O)

	Text Field 12: 
	Page 3: N/A
	Page 6: +1 214-273-1584
	Page 9: N/A
	Page 12: N/A
	Page 15: (702) 855-3000(HQ)
	Page 34: (214) 402-3149(HQ)
	Page 37: N/A
	Page 40: +18175711229
	Page 43: N/A
	Page 46: N/A
	Page 65: N/A
	Page 68: (414) 961-1000(HQ)
	Page 71: N/A
	Page 74: (610) 758-5200 (HQ)
	Page 77:  (973) 889-5200 (HQ)

	Text Field 13: 
	Page 3: N/A
	Page 6: cindy_simpson@gensler.com  
	Page 9: N/A
	Page 12: N/A
	Page 15: N/A
	Page 34: N/A
	Page 37: N/A
	Page 40: N/A
	Page 43: N/A
	Page 46: N/A
	Page 65: N/A
	Page 68: N/A
	Page 71: N/A
	Page 74: N/A
	Page 77: N/A

	Text Field 14: 
	Page 3: LinkedIn @robjmurray
	Page 6: LinkedIn @cindy simpson
	Page 9: LinkedIn @emre erdener
	Page 12: LinkedIn @blakegarrett
	Page 15: LinkedIn @Michelle Foot
	Page 34: LinkedIn bryanengram
	Page 37: LinkedIn @matthoffer
	Page 40: LinkedIn @David Luehmann
	Page 43: LinkedIn @Dave Carman
	Page 46: LinkedIn @Korey M Twitter @Korey_Miller

	Page 65: LinkedIn @Shawn Meers 
	Page 68: LinkedIn @Perry Wedum 
	Page 71: LinkedIn @Rao Vallabhaneni
	Page 74: LinkedIn @Omar Barzanji
	Page 77: LinkedIn @Karthik Krishnamurthy

	Text Field 15: 
	Page 3: Cael Spillane (A.D.)
	Page 6:  Jonathan Emmett (Design Director)
	Page 9: Peter Nguyen (Head of Product)
	Page 12: Erin Defosse (Chief Product Officer)
	Page 15: Adrian Bogart (A.D.)
	Page 34: Greg Lyons (Executive Producer)
	Page 37: Nathan Davis (Creative Director)
	Page 40: Damion Schubert (Creative Director)
	Page 43: Gary Banks (A.D.)
	Page 46: Sara Madsen Miller (Executive Producer)
Sara Madsen Miller Executive Producer

	Page 65:  Julie Schmelzle (A.D)
 Julie Schmelzle A.D
 Julie Schmelzle A.D

	Page 68: Seth Warren (Managing Director)
	Page 71: Brad Willbrand (Director)
	Page 74: Nicole Matthesen (A.D)

	Page 77: Dawn Serpe (SVP)

	Text Field 16: 
	Page 3: N/A
	Page 6: +1 512-867-8247
	Page 9: N/A
	Page 12: N/A
	Page 15: (702) 855-3000(HQ)
	Page 34: (214) 402-3149(HQ)
	Page 37: N/A
	Page 40: (972) 333-6131(HQ)
	Page 43: N/A
	Page 46: N/A
	Page 65: N/A
	Page 68: (414) 961-1000(HQ)
(414) 961-1000(HQ)
(414) 961-1000(HQ)

	Page 71: N/A
	Page 74: (610) 758-5200 (HQ)
	Page 77: (973) 889-5200(HQ)

	Text Field 17: 
	Page 3: N/A
	Page 6: jonathan_emmett@gensler.com
	Page 9: N/A
	Page 12: N/A
	Page 15: N/A
	Page 34: N/A
	Page 37: N/A
	Page 40: N/A
	Page 43: N/A
	Page 46: N/A
	Page 65: N/A
	Page 68: N/A
	Page 71: N/A
	Page 74: N/A
	Page 77: N/A

	Text Field 18: 
	Page 3: LinkedIn @caelspillane Insta @caelspillane

	Page 6: LinkedIn @jonathan emmett, twitter @emmett_jonathan
	Page 9: LinkedIn @tuongnguyen
	Page 12: LinkedIn @edefosse, twitter @edefosse
	Page 15: LinkedIn @Adrian Bogart
	Page 34: LinkedIn @greglyons23 Fb @Greg Lyons

	Page 37: LinkedIn @nathancdavis Twitter @MediocreCEO
	Page 40: LinkedIn @Damion Schuber, Twitter @ZenOfDesign
	Page 43: LinkedIn @gary banks
	Page 46: LinkedIn @Sara Madsen Miller Twitter @Sara1820
	Page 65: LinkedIn @Julie Schmelzle
	Page 68: LinkedIn @Seth Warren
	Page 71: N/A
	Page 74: LinkedIn @Nicole Matthesen
	Page 77: LinkedIn @Dawn Serpe

	Text Field 19: 
	Page 16: Austin,Tx
	Page 47: Dallas,Tx
	Page 78: St. Louis,MO

	Text Field 48: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 49: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 50: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 51: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 52: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 53: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 54: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 55: 
	Page 17: 
	Page 48: 
	Page 79: 

	Text Field 103: 
	Page 18: 
	Page 49: 
	Page 80: 

	Text Field 82: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 83: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 84: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 85: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 86: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 87: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 89: 
	Page 19: 
	Page 50: 
	Page 81: 

	Text Field 1036: 
	Text Field 56: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 57: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 58: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 59: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 60: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 61: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 62: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 63: 
	Page 21: 
	Page 52: 
	Page 83: 

	Text Field 1037: 
	Text Field 1038: 
	Text Field 90: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 91: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 92: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 93: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 94: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 95: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 96: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 97: 
	Page 24: 
	Page 55: 
	Page 86: 

	Text Field 1039: 
	Text Field 72: 
	Page 26: 
	Page 57: 
	Page 88: 

	Text Field 74: 
	Page 26: 
	Page 57: 
	Page 88: 

	Text Field 77: 
	Page 26: 
	Page 57: 
	Page 88: 

	Text Field 79: 
	Page 26: 
	Page 57: 
	Page 88: 

	Text Field 80: 
	Page 26: 
	Page 57: 
	Page 88: 

	Text Field 81: 
	Page 26: 
	Page 57: 
	Page 88: 

	Text Field 1040: 
	Text Field 1041: 
	Text Field 110: 
	Page 29: 
	Page 60: 
	Page 91: 

	Text Field 112: 
	Page 29: 
	Page 60: 
	Page 91: 

	Text Field 114: 
	Page 29: 
	Page 60: 
	Page 91: 

	Text Field 116: 
	Page 29: 
	Page 60: 
	Page 91: 

	Text Field 118: 
	Page 29: 
	Page 60: 
	Page 91: 

	Text Field 123: 
	Page 29: 
	Page 60: 
	Page 91: 

	Text Field 1042: 
	Text Field 1043: 
	Text Field 1076: 
	Text Field 1077: 
	Text Field 1078: 
	Text Field 1079: 
	Text Field 1080: 
	Text Field 1081: 
	Text Field 1082: 
	Text Field 1083: 
	Text Field 10116: 
	Text Field 10117: 
	Text Field 10118: 
	Text Field 10119: 
	Text Field 10120: 
	Text Field 10121: 
	Text Field 10122: 
	Text Field 10123: 


