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BRAND OVERVIEW



Brand Positioning Statement

For young artists who dream of painting our world with vibrant colors to put meanings into
details and life, the ‘Shigi Design’ is a studio for young artists to practice, perform, and create
their unique art for the public, giving a chance for their talents to be known across the world.



Brand Board

Shiqi Zhong LOGO
Shigi Studio
shigidesigns@gmail.com
870.530.9769

www.shigidesigns.com
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LOGOTYPE

BRAND POSITIONING STATEMENT

For young artists who dream of painting our world with vibrant colors to put meanings into details and
life, the ‘Shiqi Design’ is a studio for young artists to practice, perform, and create their unique art for the

public, giving a chance for their talents to be known across the world.

COLOR PALETTE

PATTERNS

TEXTURES

TYPEFACES
Lora
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!?,.

Proxima Soft
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
123456789017,

PHOTOGRAPHY




VISUAL GUIDELINES



Logo

SHIQ

D ES I G N

Components of Logo

g SHIQ

mark logotype



Clear Space Requirements

The clear space is defined by the width of the letter “S” in “SHIQI".
Nothing should be placed in the border created by “S.”

Minimum Size

The minimum size that the logo should be is 0.75 inch. Anything
below this makes it hard to read and decreases the quality.

751in



Colors

Pantone 174 C
C24 M85 Y89 K15
R170 G66 B48
HEX #a9412f

Pantone 2995 C
C73 M6 Y15 KO
RO G179 B208
HEX #00b3d0




Variation on Logo Structure

In the absence of color options, opting for black and white is preferable.
Conversely, if needed, the reverse approach may be employed.

SHILII

D ES N




Unacceptable Logo Usage

SHIQ

D ES

Do not skew or distort the logo Do not use the similar color
for the background

Do not change the colors of the logo



Typography

Using the preferred sans serif font is recommended for enhanced brand recognition.
If the use of a serif font is required, Lora is recommended.

Sans Serif Proxima Soft

Proxima Soft should be used for ABCDEFGHIJKLMNOPQRSTUVWXYZ

captions, large amounts of text,

and titles. abcdefghijkimnopqgrstuvwxyz
1234567890!?,.

Serif Lora

Lora should be used for small ABCDEFGHIJKLMNOPQRSTUVWXYZ

amount of texts and body copy.

abcdefghijklmnopqgrstuvwxyz
1234567890!7?,.
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Alternate Typography

If a preferred typeface is unavailable, please use these substitutes.

Sans Serif

Calibri should be used for the captions,

large amounts of texts, and title.

Serif

Times New Roman should be used for
small amount of texts and body copy.

Calibri
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqgrstuvwxyz

1234567890!?,.

Times New Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890!7,.

1"



Visual Identity
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Letterhead Usage

The top margin must be 1.9 inches, with side and bottom margins being
05. inch and 0.7 inch. Use the preferred typeface for all body text.
Set this font at 9 pts. And use 18 pt. space between the lines of text.

1.91in

February 21, 2024
Dear Mr. Bergthold,

[ write this letter to express my interest in the Ul/UX Application Designer opening advertised on your company’s website.
From day one, I believe my contributions to the team at Owners could be a worthwhile addition.

IAfter comprehensive study for my Bachelor of Fine Arts in Graphic Design degree obtained at Arkansas State University, I
[possess

la wide range of abilities that combine innovative art and design principles. Furthermore, my expert knowledge of Adobe
ICreative Suite, UI/UX, photography, typography, marketing, and ideation will allow me to play a crucial role in implementing

our Ul/UX initiatives.

[The following are highlights of my skills and accomplishments:
* While working part-time for Ryukando, a sudden event necessitated waking up at 3 am due to the time difference to
implement a significant change on the website. Upon completing the tasks, the CEO sincerely apologized and awarded a

bonus for the effort, which was greatly appreciated.

or charities. Instead of declining the request, the opportunity was seized to demonstrate the skills that could be offered to

them.

different customers might engage with each navigation and how to enhance overall user interaction with the website.
« Struggling to create social media marketing designs for TheChoMedia’s client led to seeking opinions from other designers
clearer and more purposeful, as a wide range of critiques and opinions were gathered to refine the designs to perfection.

Enclosed are my resumé and references for your review. You may also view my portfolio of work at shigidesigns.com or learn
imore about me on Instagram @shiqi_ design. I welcome the opportunity to discuss how my skills and strengths can best serve
our company. I will contact you this week or please feel free to reach me at +1(870)530-9769 or shigidesigns@gmail.com.

[ look forward to speaking with you and appreciate your valuable time and consideration.

Sincerely,

[Shiqi Zhong

* During the internship at NEA Baptist, there was initially no experience in creating designs for large events such as donations

*  While working on a website design for a client, knowledge of UI/UX design and color theory was utilized to understand how|

and communicating effectively instead of delaying or dedicating additional time to research. This approach made the project|

firm shiqi zhong shiqi_design 6‘7 shigidesigns.com X shigidesigns@gmail.com
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Website Favicon

E

Social Profile Mark
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E-Mail Sign-Off
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RESUME &
REFERENCES



Resume

N\

-
o—
-
SHIQ
D ES I GN
EDUCATION

Bachelor of Fine Arts Graphic Design
Bachelor of Science Business Administration
Arkansas State University

RELEVANT CLASSES

Photography

History of Graphic Design
Typography & Layout
Information Design
Identity Design

Digital lllustration
Professional Practice
Graphic Design Internship
Portfolio Capstone
Marketing

Accounting

Consumer Behavior

.

.

.

.

.

.

AWARDS

2024 AAF -NEA Student Chapter
Gold Addy - Bring to the World

ORGANIZATIONS

July 2022 - May 2023 | Graphic Designer
A-State Chinese Student Organization

SKILLS

Adobe Photoshop
Adobe lllustrator
Adobe InDesign
Adobe Fresco
Adobe XD
UI/UX

Ideation
Typography
Prototyping
Photography
Procreate

.

.

.

.

.

.

.

SHIQI ZHONG

shigi_design

shiqi zhong

ﬁm shiqi zhong

69 shigidesigns.com

X< shigidesigns@gmail.com

PROFESSIONAL EXPERIENCE

May 2023 - August 2023
NEA Baptist Memorial Hospital | Jonesboro AR
Graphic Design Intern
« Helped set up Art Slam, major fundraising event for hospital.
- Designed innovative banners for ‘information-board’ and
‘interview-board’ aimed at nurses, improving directional
guidance and information dissemination.
- Organized multiple existing files for efficient work flow.

January 2023 - September 2023
The Cho Media, LLC | Paragould AR
Creative Designer & Graphic Designer
- Generated content for social media marketing to boost
website click-through rate of potential customers.
« Maintained active communication across different time
zones with the client, ensuring project completion within
the specified timeline.

September 2022 - December 2022
Ryukando CO. LTD | Ginza, Tokyo
Creative Designer & Web Designer
« Accomplished website design with specialized UI/UX
that allows customers to interact with contents easily by
observing the heat map data from Google Analyst.
- Boosted product sales by redesigning packaging to
more effectively communicate company’s message
to customers.

REFERENCES

Available upon request.

May 2024 resume. Recent version available Online.

17


https://shiqidesigns.com/resume-2

References

==
c—
-
SHIQ
D ES I GN
REFERENCES

Nicole Frakes

Graphic Designer

NEA Baptist Memorial Hospital

4802 Johnson Ave, Jonesboro, AR 72401
nicole.frakes@bmhcc.org
+1(870)919-8482

Supervisor

Kimberly Vickrey

Professor

Arkansas State University

2105 East, Aggie Rd, Jonesboro, AR 72401
kvickrey@astate.edu

+1(870)972-3932

Academic Mentor

Terry Cho

CEO

The Cho Media

2402 Linwood Dr, Paragould, AR 72450
terry@thechomedia.com
+1(870)802-9792

Supervisor

ﬁm shiqi zhong shiqi_design

59 shiqidesigns.com

DX shigidesigns@gmail.com
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CORRESPONDENCE



Cover Letter

February 21, 2024
Dear Mr. Bergthold,

I write this letter to express my interest in the UI/UX Application Designer opening advertised on your company’s website.
From day one, I believe my contributions to the team at Owners could be a worthwhile addition.

After comprehensive study for my Bachelor of Fine Arts in Graphic Design degree obtained at Arkansas State University,

I possess a wide range of abilities that combine innovative art and design principles. Furthermore, my expert knowledge

of Adobe Creative Suite, UI/UX, photography, typography, marketing, and ideation will allow me to play a crucial role in

implementing your Ul /UX initiatives.

The following are highlights of my skills and accomplishments:

* While working part-time for Ryukando, a sudden event necessitated waking up at 3 am due to the time difference to
implement a significant change on the website. Upon completing the tasks, the CEO sincerely apologized and awarded a
bonus for the effort, which was greatly appreciated.

» During the internship at NEA Baptist, there was initially no experience in creating designs for large events such as
donations or charities. Instead of declining the request, the opportunity was seized to demonstrate the skills that could be
offered to them.

* Struggling to create social media marketing designs for TheChoMedia’s client led to seeking opinions from other designers
and communicating effectively instead of delaying or dedicating additional time to research. This approach made the project

clearer and more purposeful, as a wide range of critiques and opinions were gathered to refine the designs to perfection.

Enclosed are my resumé and references for your review. You may also view my portfolio of work at shigidesigns.com or learn
more about me on Instagram @shiqi_ design. I welcome the opportunity to discuss how my skills and strengths can best serve
your company. I will contact you this week or please feel free to reach me at +1(870)530-9769 or shigidesigns@gmail.com.

I look forward to speaking with you and appreciate your valuable time and consideration.

Sincerely,

Shigi Zhong

ﬁ[m shiqi zhong shiqi_design 69 shiqidesigns.com P4 shigidesigns@gmail.com

20



Thank You Email

21



WEBSITE



Website

shigidesigns.com

Home Page

23


https://shiqidesigns.com/

Portfolio

24



Resume

25



About Me

26



Contact
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SOCIAL MEDIA



Social Media Mission Statement

| leverage social networks to connect with inspiring professionals who have different art styles
and possess greater knowledge in graphic design. | believe that embracing diverse ideas and
being adept in multiple graphic design concepts are essential for career growth. Hence, | use
social media to seek out these professionals, engaging with them through questions, learning
from their experiences, and understanding their diverse artistic approaches. This strategy
allows me to avoid limiting myself to a single learning path and instead, broadens my interests,

values, and perspectives in graphic design.

29



Social Media Content Calendar

30



Instagram

Shigi_Design

31


https://www.instagram.com/shiqi_design/

Instagram Post

Based on my content calendar, | made a #portfolio post to showcase my work.
This post was a project that | did for web design.

32



Linkedin

Shigi Zhong

33


https://www.linkedin.com/in/shiqi-design/

Linkedin Post

For this post, | shared the link to my website so people can check
more details of my work.

34



Behance

Shigi Zhong
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https://www.behance.net/shiqizhong

BUSINESS PLAN



Business Plan A
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Business Plan B

40
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FINANCIAL FORMS



Estimate

N\

ESTIMATE

The following is an estimate from Shiqi Design for work.

This is neither an invoice, nor a quote. See plans from
meeting notes to provide the expected total of hours.
THANK YOU FOR THIS OPPORTUNITY!

Date: Date Client Name: Company (or Person’s) Name Here
Job Number: Job or Invoice # Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project

Notes: List any notes from meetings or other information provided by client.

Materials Requested: If client has requested specific materials, list here. Otherwise remove.

Timeline: No rush charges. Timeline discussed when estimate approved. If job will be rushed, explain here
and increase rate.

Rate: $--/hr . Explain here what you will receive and what is expected.
Hours: « More here. Include everything, including the time to pre-press files.

$§:;T:|(;n5: « Revisions beyond those listed will incur hourly charges.
shigi_design 870.530.9769
@ shigi zhong www.shigidesigns.com

shigi zhong shigidesigns@gmail.com THANK YOU!
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Quote

N\

QUOTE

The following is an estimate from Shiqi Design for work.
This is not a legally binding contract, nor a quote. See plans
from meeting notes to provide the expected total of hours.
THANK YOU FOR THIS OPPORTUNITY!

Date: Date Client Name: Company (or Person’s) Name Here
Job Number: Job or Invoice # Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project

Notes: List any notes from meetings or other information provided by client.

Materials Requested: If client has requested specific materials, list here. Otherwise remove.
Timeline: Be clear on the time this project is due (or any due dates within the project). Also state that
if job is expected before this time, it will incur a rush charge. Be clear on what this increased rate or
singular charge would be.

« Explain here what you will receive and what is expected.

Tota?l:. $ XX « More here. Include everything, including the time to pre-press files.
Revision: « Revisions beyond those listed will incur hourly charges of $XX/hr.
shigi_design 870.530.9769
@ shigi zhong www.shigidesigns.com

shigi zhong shigidesigns@gmail.com THANK YOU!
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Hourly Invoice

INVOICE

THANK YOU FOR THE OPPORTUNITY TO WORK WITH YOU.
All payments can be made to Shiqi Design and mailed to the address
below. Please contact me with questions about this or any future work!

Date: XX/XX/XXXX
Job Number: XXX
Payment Due: XX/XX/XXXX

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions
Name of Project

Rate: $XX/hr
Hours:
Total: $XXX

Total Due: $XXX

« Explain briefly what was done. Be sure it matches to the estimate and
quote at a minimum.
« If the project is not yet finished, state this.

shigi_design
@ shigi zhong
@ shiqi zhong

870.530.9769
www.shigidesigns.com

shigidesigns@gmail.com THANK YOU!

45



Project Invoice

INVOICE

THANK YOU FOR THE OPPORTUNITY TO WORK WITH YOU.
All payments can be made to Shiqi Design and mailed to the address
below. Please contact me with questions about this or any future work!

Date: XX/XX/XXXX
Job Number: XXX
Payment Due: XX/XX/XXXX

Client Name: Company (or Person’s) Name Here
Address: Street Address Here; City State Zip
Phone: (XXX) XXX-XXXX

Project Descriptions

Name of Project

Project Rate: $XX > . Explain briefly what was done. Be sure it matches to the estimate and quote at a
Revisions: minimum.
Rate: $XX/hr

Hours: X
Total: $XXX

Total Due: $XXX

« Be clear on the time allotted to revisions beyond the number allowed on the
estimate/quote. If none were necessary, remove this.

shiqi_design 870.530.9769
@ shigi zhong www.shigidesigns.com
shigi zhong shigidesigns@gmail.com THANK YOU!
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PROMOTIONAL
MERCHANDISE
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THANK YOU FOR
READING MY BRAND BOOK!
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